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Abstract—The present study aims to investigate positive politeness strategies used by Jordanian males and 

females through their Facebook comments on the Roya news page. It further aims to explore the effects of 

gender and news topics on the use of these strategies. Analysis of 389 comments is drawn - in light of Brown 

and Levinson’s (1987) theory. The results reveal a better understanding of the use of positive politeness 

strategies by Jordanians in their Facebook comments on four news topics: education, crime, economy, and 

weather. Further, gender seems to affect the way Jordanians use politeness strategies in their online comments. 

For instance, a statistically significant correlation between gender and strategy type shows that the most 

frequently used strategy by Jordanian males is asserting common ground while their female counterparts tend 

to use joking as their predominant strategy. The news topic appears not to affect the use of politeness 

strategies by both genders.  

 

Index Terms—comments, gender, Jordanian, news topic, politeness strategy 

 

I.  INTRODUCTION 

In recent years, individuals have been engaged in online discourse on various media platforms and web pages, such 

as news-themed pages on the social network website Facebook. Comments on such pages display messages of 

communication and denote degrees of politeness. Therefore with access to this kind of information, researchers have 

recently been paying attention to these comments, as they represent a rich source for research in different fields of study, 

especially pragmatics (Bader & Obeidat, 2020; Hameed, 2020). Facebook has become the largest and the most popular 

social network site as it contains more than one billion users (Ellison et al., 2007). Facebook was introduced as one of 

the three types of the cyber community by Coley (2006), in which individuals have their profiles with their secure 

information - to make new friends and maintain old ones. 

Yule (2006) defines politeness as a term describing our ideas about being tactful, modest and nice to other people, 

taking into consideration the “face” concept which is essential in linguistic politeness. “Face” refers to one’s self-worth 

or self-image that an individual seeks to maintain or enhance, while avoiding being threatened or damaged (Abdul-

Majeed, 2009). Brown and Levinson (1987) distinguish two different aspects of face desires or wants; viz., positive face 

(the desire to be respected by others) and negative face (the desire to be unimpeded by others in one's action). To do so, 

a speaker implicates some degree of politeness. Politeness is of three main types: (a) positive politeness, (b) negative 

politeness, and (c) off-record politeness (ibid: 103-129). 

Brown and Levinson (1987, p. 101) define positive politeness as “redress directed to the addressee’s positive face, 

his perennial desire that his wants (or the actions/acquisitions/values resulting from them) should be thought of as 

desirable”. Positive politeness includes strategies used to preserve the positive face of the hearer, and it can be fulfilled 
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through using three main strategies: claiming common ground, conveying that speaker (S) and hearer (H) are trying to 

be cooperative, and fulfilling the hearer’s wants (See Brown and Levinson, 1987 for more information). 

These strategies are utilized by the speaker to indicate closeness to the hearer and to show that they both have 

common ground; the strategies can be achieved by the use of the following 15 sub-strategies (adapted from Brown and 

Levinson, 1987): 

1. Noticing, and attending to the hearer (his wants, interests, needs, goods) 

2. Exaggerating (interests, approval, sympathy with hearer) 

3. Intensifying interest toward hearer 

4. Usage of group identity markers 

5. Avoiding disagreement 

6. Presuppose/assert/common ground 

7. Seeking agreement 

8. Joking 

9. Asserting knowledge of the hearer’s wants 

10. Offer/promise 

11. Being optimistic 

12. Including speaker and hearer in the activity 

13. Give/ask for a reason 

14. Assume/assert reciprocity 

15. Giving gifts to the hearer 

A.  Roya TV Channel 

Roya is a Jordanian TV channel that has an official news page on Facebook ‘‘Roya’’ 

https://web.facebook.com/Royatv/. This page is concerned with posting news on different topics related to Jordanian 

concerns e.g. entertainment, politics, education, society, etc. It is one of the most popular news pages followed by 

Jordanians (around 9.4 followers) and one of the most credible news sources in Jordan. 

B.  Research Objectives and Questions 

A descriptive qualitative and quantitative research design is used to investigate the positive politeness strategies 

employed by Jordanian male and female Facebook users on news related to four different topics based on Brown and 

Levinson’s (1987) politeness theory. It also aims to investigate the potential effects of gender and news topics on using 

such strategies in the online comments. Therefore, the present study aims to answer the following research questions: 

1. What are the most frequently positive politeness strategies used by Jordanian male and female Facebook users in 

their comments on each news topic? 

2. What are the most frequently positive politeness strategies used by Jordanian male and female Facebook users in 

their comments on all news topics? 

3. What are the most frequently positive politeness strategies used by Jordanian Facebook users in their online 

comments regardless of the news topic and gender? 

4. What are the potential correlations between the news topic, gender, and strategy type in the use of the positive 

politeness strategies by Jordanian Facebook users? 

II.  LITERATURE REVIEW 

Facebook comments provide researchers with a rich source for qualitative data on online interactions. Among online 

communities, it has been argued that Facebook is the most commonly used social network site. Therefore, Facebook 

comments have been investigated from different perspectives, such as online language use and patterns (Stapa & Shaari, 

2012), pragmatic studies on positive and negative politeness strategies (Noor, 2013; Zarei, 2013; Rosyidah & Sofwan, 

2017; Salman et al., 2022), language strategies for offering condolences (Al-Shboul & Maros, 2013; Kuang & Hei, 

2017; Al-Manduriy, 2021; Hamdan & Al-Sayyed, 2021; Bayo, 2021), and the effects of gender on the language use of 

Facebook comments (Nazir, 2012; Al Sad, 2021; Lai et al., 2015; Al-Sadi & Yunus, 2020; Alshakhanbeh & Alghazo, 

2022).  

Stapa and Shaari (2012) investigated the language features and patterns of online communicative language used by 

young Malaysian users of Facebook. The study showed that language usage was seen as an ongoing process, and the 

development of language use was described as unpredictable. Regarding gender, Nazir (2012) examined similarities and 

differences in using Facebook - among males and females. In his analysis, Nazir explored the language choice of both 

genders. The results showed that females were polite in using Facebook to keep their existing relationships. However, 

males use Facebook to look for new relationships. As for the politeness strategies used in online discourse, Noor (2013) 

pointed out that positive and negative politeness strategies were used in conversations on the internet, particularly 

chatting on Facebook. His discussion showed that language styles used in this type of chatting are related to knowing a 

politeness strategy. 

THEORY AND PRACTICE IN LANGUAGE STUDIES 3007

© 2023 ACADEMY PUBLICATION



Furthermore, Al-Shboul and Maros (2013) investigated Facebook’s comments of Jordanian Arabic-speaking users on 

condolences statuses, in particular, an obituary status for the commentary of a deceased contemporary Jordanian actor. 

The findings revealed that the comments referred to seven major strategies employed by Jordanian Facebook users: 

reciting Qur’anic verses, praying for God’s mercy and forgiveness for the deceased, offering condolences, and using 

proverbs and sayings, among others. They further suggested that these strategies were of religious orientation and that 

most comments of condolence were attributed to faith and religious beliefs. Another study of politeness, which explored 

the effects of social factors on acquiring politeness, was carried out by Zarei (2013) who investigated the effect of 

gender on applying politeness strategies in computer-mediated discourse. The results showed discrepancies between 

males and females in applying politeness strategies. Regarding positive politeness, Zarei suggested that males used 'in-

group identities' more than females to keep the conversation going on. 

Further, Lai et al. (2015) explored politeness strategies employed by students in UiTM Kelantan on their Facebook 

wall posts. They also aimed to investigate the effect of gender on such posts and to find out any differences or 

similarities between the two genders’ posts in terms of language patterns and politeness strategies. The study sample 

comprised 100 posts by male and female students enrolled in different diploma courses. The results showed that the 

students used different politeness strategies in their conversations on Facebook (e.g. bald-on record, positive politeness, 

negative politeness and of-record or indirectness). Moreover, the results showed that female students tended to be more 

polite in their conversation and thus used more positive politeness strategies than male students. The results also 

showed that female students were more conservative than male students in expressing their language. This was clear in 

their use of super-polite language, tag questions, honorific markers, frequent apologies, and indirect requests. However, 

the results demonstrated that in some contexts e.g. when the communication is about tasks, both male and female 

students employed similar politeness strategies, namely, bald-on record. Further, in their casual conversations, both 

genders tended to use negative politeness strategies. 

Rosyidah and Sofwan (2017) analyzed the politeness strategies in the Facebook comments posted on three Facebook 

accounts (The Wall Street Journal, NBC, and CNN channels), regarding the visit of the president of the United States of 

America (Obama) to Hiroshima. The results revealed that among the positive politeness strategies used by Facebook 

users, the 'presuppose strategy' was the most frequently used one. In contrast, the least frequently used strategy was 

'intensify interest'. Furthermore, the results showed that the highest percentages of the politeness strategies and scales 

were clear on CNN’s Facebook account. 

Most recently, Hamdan and Al-Sayyed (2021) explored nine strategies used by Jordanian Facebook users in their 

comments on the death anniversary of a former well-known Prime Minister Wasfi al-Tal. Examples of these strategies 

included praying for God’s mercy while mentioning the unique and unforgettable virtues and situations of the deceased, 

praying for God’s mercy with a wish to abide the deceased in paradise, praying for God’s mercy and acknowledging the 

deceased as a martyr, and casting damnation for those who assassinated the deceased. 

Furthermore, a very recent study, which tackled gender as a main variable in a pragmatic analysis of Facebook and 

Twitter posts by Jordanians, was conducted by Alshakhanbeh and Alghazo (2022). They analyzed the strategies of 

criticism Jordanian Facebook and Twitter users used in their comments on Jordanian Government policies. The 

pragmatic analysis was applied to around 300 posts, tweets, and comments posted by both genders. Their results 

revealed that Jordanians' most frequently used strategies were sarcasm, problem identification, complaining to Allah, 

and negative evaluation. The results also showed that there are gender differences in the use of criticism strategies. For 

instance, the most frequently used strategies by females were complaining to Allah and using pictures/emojis whereas 

males tended to use expressions of uncertainty and asserting or presupposing. 

In sum, the review of the literature above has revealed different studies which tackled Facebook comments from 

different angles and topics. However, some of these studies have focused on only one topic while others have neglected 

the gender variable. The present study is different in that it aims to further investigate the use of positive politeness 

strategies by Jordanian males and females, following the online comments on the Facebook news page "Roya" in four 

different news topics. Moreover, it aims to determine the social effects or roles of gender, news topic, and strategy type, 

in the use of these strategies. 

III.  METHODOLOGY 

A.  Sample of the Study 

There are 389 comments collected from four different news posts on the official Facebook page of Roya News. The 

posts were on the following topics: 

1. Education 

ʕbeidat: maddit ʔalfalsafa qad tabnii ħasˁana fii ʕaql ʔatˁtˁalib mina ʔalʔishaʕa. ʤadal ħawla ʔidxaal madat ʔalfalsafa 

filmanaahiʤ, (English Translation: Philosophy would protect students’ minds from frivolous distractions. A debate 

considering the addition of Philosophy in the Jordanian school curriculum). 

https://fb.watch/fw2iByY_K5/  

https://fb.watch/fw23RKGv7F/ 

2. Crime 
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shaxsˁ jutˁliq ʔannar ʕalaa fattaah fii ʔiħda ʔalʤaamiʕat alʔurdunija. ʔalʔamin: ħalit ʔalfatah sajjiʔa wamutˁliq ʔannar 

laað bifaraar, (English Translation: A girl was shot in one of the Jordanian Universities. The security: The girl’s health 

condition is critical and the shooter escaped). 

https://www.facebook.com/RoyaNews/photos/a.133542563384970/7968865946519220/?type=3 

3. Economy 

ʔalħukuuma: ʔirtifaaʕ siʕr ʔalbanziin binawʔaih ʕaalamijjan, (English Translation: The government: An international 

increase in the price of petrol). 

https://www.facebook.com/132254670180426/posts/7921106317961850/?d=n 

(4) Weather 

ʔalʔudun maʕ mawʕid maʕ daraʤaat ħaraara tulaamis ʔalʔarbiʕiin, (English Translation: Jordan expects the weather 

temperature to reach 40 degrees Celcius). 

https://www.facebook.com/132254670180426/posts/7934316249974190/?d=n 

The Facebook comments by Jordanian females and males on each of these topics were collected. Specifically, the 

researchers collected 50 comments written by Jordanian males and 50 comments written by Jordanian females for each 

of these topics except for the economic topic where the comments were 50 and 39 by Jordanian males and females, 

respectively (i.e., a total of 389 comments for all topics). The comments were selected randomly. That is, the first 50 

comments that appeared on the comments’ list posted by males and females were selected. The unrelated comments 

were excluded and replaced by other related ones. The researchers checked the accounts of the user of each comment to 

make sure that they are not fake accounts. This was done easily by checking the personal information, including the 

name, the profile picture, the number of friends, and the activity log because fake accounts do not usually include 

personal information or a profile picture of their users. These fake accounts are usually suspicious and can be noticed 

easily. 

B.  Data Analysis 

This study is a combination of quantitative and qualitative research methods. The data were analyzed based on 

Levinson and Brown’s (1987) theory. The researchers first classified the comments posted by both Jordanian males and 

females under the 15 strategies and then calculated the numbers and percentages of each of these strategies for each 

news topic. It is worth noting that to classify the comments under the examined strategies, the data was divided equally 

by the researchers. To verify the reliability of the classifications of the data, the comments were given to two Arabic-

speaking linguists to classify them. After that, the inter-rater reliability of the data analysis provided by the researchers 

and the two helpful linguists was calculated and it was 85 percent. Data analysis also involved inferential statistics (i.e., 

chi-square test) to find whether there were any statistically significant effects or interactions of gender, news topic, and 

strategy type on the use of the positive politeness strategies. The qualitative method included the discussion and the 

analysis of the data in relation to the positive politeness strategies employed by both male and female Jordanians, to 

understand the social relations and closeness among Jordanians and to describe the pragmatic strategies used by 

Jordanians to minimize the threat to their interlocutors and to strengthen the solidarity and their belonging to a 

particular group. 

IV.  RESULTS 

This section aims to present the tabulated data collected from the official page of Roya News as follows: first, it 

describes the results of the distribution of the comments posted by male and female Jordanian Facebook users on each 

news topic (education, crime, economy, and weather). Then, it shows the results of the distribution of the comments for 

each positive politeness strategy posted by male and female Jordanian Facebook users regardless of the news topic. 

After that, it provides the results of the distribution of the comments for positive politeness strategies regardless of news 

topic and gender. Finally, it presents the potentially statistically significant correlations among the study variables 

(gender, news topic, and strategy type).  

Table 1 displays the numbers and percentages of the comments posted by Jordanian males and females for the news 

topic related to education for each positive politeness strategy. 
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TABLE 1 

NUMBERS AND PERCENTAGES OF THE COMMENTS POSTED BY JORDANIAN MALES AND FEMALES FOR THE NEWS TOPIC OF EDUCATION FOR EACH 

POSITIVE POLITENESS STRATEGY 

Number Strategy Type Male 

N                 % 

Female 

N              % 

1 Noticing/attending to hearer's wants 1 1 1 1 

2 Exaggerating interests 0 0 0 0 

3 Intensifying interest 4 8 5 10 

4 Usage of in-group identity markers 0 0 2 4 

5 Seeking agreement 0 0 1 1 

6 Avoiding disagreement 0 0 2 4 

7 Asserting common ground 11 22 3 6 

8 Joking 0 0 11 22 

9 Asserting knowledge of hearer’s wants 6 12 2 4 

10 Offer/promise 8 16 5 10 

11 Being optimistic 0 0 0 0 

12 Including speaker and hearer in the activity 4 8 7 14 

13 Giving/asking for a reason 0 0 2 4 

14 Assuming/asserting reciprocity 11 22 5 10 

15 Giving gifts to hearer 5 10 4 8 

 Total 50 100 50 100 

 

Table 1 reveals that the highest numbers and percentages of the use of the positive politeness strategies for the topic 

of education by Jordanian males are for both asserting common ground and asserting reciprocity (n=11;22%) followed 

by making offers (n=8; 16%) and asserting knowledge of hearer’s wants (n=6;12%). However, the lowest numbers and 

percentages are for noticing/attending to hearer’s wants (n=1; 1%), including speaker and hearer in the activity and 

intensifying interest (n=4; 8%), and giving gifts to the hearer (n=5; 10%). Table 1 indicates that none of the Jordanian 

males used the strategies of exaggerating interests, using in-group markers, seeking agreement, avoiding disagreement, 

joking, being optimistic, and giving or asking for a reason. 

On the other hand, the table shows that the highest numbers and percentages of the use of the positive politeness 

strategies for the topic of education by Jordanian females are for joking (n=11; 22%), then including speaker and hearer 

in the activity (n=7; 14%), followed equally by intensifying interest, offering and assuming/asserting reciprocity 

strategies (n=5; 10%). However, the lowest numbers and percentages are noticing/attending to hearer’s wants and 

seeking agreement (n=1; 1%), followed equally by using in-group identity markers, avoiding disagreement, asserting 

knowledge of hearer’s wants, and asking or giving a reason (n=2; 4%), then asserting common ground (n=3; 6%) and 

finally giving gifts to hearer (n=4; 8%). Table 1 also shows that none of the Jordanian females, similar to Jordanian 

males, used the strategies of exaggerating interests and being optimistic.  

Table 2 shows the numbers and percentages of the comments posted by Jordanian males and females for the news 

topic related to the crime topic for each positive politeness strategy. 
 

TABLE 2 

NUMBERS AND PERCENTAGES OF THE COMMENTS POSTED BY JORDANIAN MALES AND FEMALES FOR THE NEWS TOPIC OF CRIME FOR EACH POSITIVE 

POLITENESS STRATEGY 

Number Strategy Type  Male 

N              % 

Female 

N             % 

1 Noticing/attending to hearer's wants 0 0 0 0 

2 Exaggerating interests 0 0 0 0 

3 Intensifying interest 4 8 7 14 

4 Usage of in-group identity markers 0 0 0 0 

5 Seeking agreement 0 0 0 0 

6 Avoiding disagreement 1 1 6 12 

7 Asserting common ground 3 6 0 0 

8 Joking 7 14 11 22 

9 Asserting knowledge of hearer’s wants 3 6 0 0 

10 Offer/promise 7 14 4 8 

11 Being optimistic 0 0 0 0 

12 Including speaker and hearer in the activity 2 4 3 6 

13 Giving/asking for a reason 17 34 15 30 

14 Assuming/asserting reciprocity 3 6 0 0 

15 Giving gifts to hearer 3 6 4 8 

 Total  50 100 50 100 

 

Table 2 demonstrates that the highest numbers and percentages of the use of the positive politeness strategies for the 

topic of crime by Jordanian males are for giving reasons (n=17; 34), followed equally by joking and making offers (n=7; 

14%). The lowest numbers and percentages are for avoiding disagreement (n=1; 1%), including speaker and hearer in 

the activity (n=2; 4%), giving gifts to hearers, asserting common ground, asserting knowledge of hearers wants, 

asserting reciprocity (3; 6%) and intensifying interest (4; 8%). However, noticing/attending to hearer’s wants, 
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exaggerating interest, using in-group identity markers, seeking agreement, and being optimistic had no comments by the 

Jordanian males. 

On the other hand, Table 2 shows that the highest numbers and percentages of the comments posted by Jordanian 

females on the news topic of crime are for the strategy of giving reasons (n=15; 30%), then joking (n=11; 22%) 

followed by intensify interest (n=7; 14%) and finally avoiding disagreement (n=6; 12%). The lowest numbers and 

percentages are for including the speaker and the hearer in the activity (n=3; 6%) and then offering and giving gifts to 

hearer (n=4; 8%). However, the Jordanian females had no comments on some strategies, such as noticing/attending to 

hearer’s wants, exaggerating interest, using in-group identity markers, seeking agreement, asserting common ground, 

asserting knowledge of hearer’s wants, being optimistic, and asserting reciprocity.  

Table 3 shows the numbers and percentages of the comments posted by Jordanian males and females for the news 

topic related to economy for each positive politeness strategy. 
 

TABLE 3 

NUMBERS AND PERCENTAGES OF THE COMMENTS POSTED BY JORDANIAN MALES AND FEMALES FOR THE NEWS TOPIC OF ECONOMY FOR EACH 

POSITIVE POLITENESS STRATEGY 

Number Strategy type  Male 

N                % 

Female 

N             % 

1 Noticing/attending to hearer's wants 2 4 3 6 

2 Exaggerating interests 5 10 11 22 

3 Intensifying interest 0 0 0 0 

4 Usage of in-group identity markers 0 0 2 4 

5 Seeking agreement 6 12 1 1 

6 Avoiding disagreement 2 4 3 6 

7 Asserting common ground 6 12 2 4 

8 Joking 7 14 2 4 

9 Asserting knowledge of hearer’s wants 2 4 0 0 

10 Offer/promise 5 10 2 4 

11 Being optimistic 2 4 0 0 

12 Including speaker and hearer in the activity 3 6 6 12 

13 Giving/asking for a reason 1 1 1 1 

14 Assuming/asserting reciprocity 7 14 5 10 

15 Giving gifts to hearer 3 6 1 .05 

 Total 50 100 39 78 

 

Table 3 reveals that the highest numbers and percentages of the use of the positive politeness strategies in the 

comments on the topic of economy by Jordanian males are for joking and asserting reciprocity (n=7; 14%), seeking 

agreement and asserting common ground strategies (n=6; 12%), and offering and exaggerating interest strategies 

(n=5;10%). On the other hand, the lowest numbers and percentages are for giving a reason (n=1; 1%), 

noticing/attending to hearer’s wants, being optimistic, avoiding disagreement, asserting knowledge of hearer’s wants 

(n=2; 4%), including speaker and hearer, and giving gifts to hearer strategies (n=3; 6%). However, the strategies of 

intensifying interest and using in-group identity markers were not used. 

In contrast, Table 3 indicates that Jordanian females used the strategy of exaggerating interest most frequently (n=11; 

22%), then including speaker and hearer in the activity (n=6; 12%) followed by the strategy of asserting reciprocity 

(n=5; 10%). However, the least frequently used strategies are giving or asking for a reason, giving gifts to hearer, and 

seeking agreement (n=1; 1), followed by using in-group identity markers, asserting common ground, joking, making 

offers (n=2; 4%), noticing/attending to hearer’s wants, and avoiding disagreement (n=3; 6%). Table 3 also shows that 

females did not use the strategies of intensifying interest, asserting knowledge of hearer’s wants, and being optimistic in 

their comments on the economy.  

Table 4 shows the numbers and percentages of the comments posted by Jordanian males and females for the news 

topic related to weather for each positive politeness strategy. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

THEORY AND PRACTICE IN LANGUAGE STUDIES 3011

© 2023 ACADEMY PUBLICATION



TABLE 4 

NUMBERS AND PERCENTAGES OF THE COMMENTS POSTED BY JORDANIAN MALES AND FEMALES FOR THE NEWS TOPIC OF WEATHER FOR EACH 

POSITIVE POLITENESS STRATEGY 

Number Strategy Type Male 

N              % 

Female 

N            % 

1 Noticing/attending to hearer's wants 6 12 5 10 

2 Exaggerating interests 4 8 5 10 

3 Intensifying interest 0 0 0 0 

4 Usage of in-group identity markers 1 1 0 0 

5 Seeking agreement 0 0 0 0 

6 Avoiding disagreement 6 12 9 18 

7 Asserting common ground 2 4 3 6 

8 Joking 7 14 7 14 

9 Asserting knowledge of hearer’s wants 0 0 0 0 

10 Offer/promise 0 0 0 0 

11 Being optimistic 17 34 16 32 

12 Including speaker and hearer in the activity 5 10 2 4 

13 Giving/asking for a reason 0 0 1 1 

14 Assuming/asserting reciprocity 1 1 2 4 

15 Giving gifts to hearer 1 1 0 0 

 Total 50 100 50 100 

 

Table 4 shows that the most frequently used positive politeness strategies by Jordanian males for the topic of weather 

are being optimistic (n=17; 22%), joking (n=7; 14%), noticing/attending to hearer’s wants and avoiding disagreement 

(n=6; 12%), and including speaker and hearer in the activity (n=5; 10%). However, the least frequently used strategies 

are those of using in-group identity markers (n=1; 1%), asserting reciprocity (n=1; 1%), and giving gifts to the hearer 

(n=1; 1%), asserting common ground (2; 4%), and exaggerating interest (n=4; 8%). Table 4 also shows no comments on 

the strategies of making offers, intensifying interest, asserting knowledge of the hearer’s wants, giving or asking for a 

reason, and seeking agreement. 

On the other hand, Table 4 indicates that the most frequently used positive politeness strategies by females for the 

topic of weather are being optimistic (n=16; 32%), avoiding disagreement (n=9; 18%), joking (n=7; 14%), and 

noticing/attending to hearer’s wants and exaggerating interest (n=5; 10%). In contrast, the least frequently used strategy 

is giving or asking for a reason (n=1; 1%), asserting reciprocity and including speaker and hearer in the activity (2; 4%), 

and asserting common ground (n=3; 6%). Table 4 also shows that the strategies of intensifying interest, seeking 

agreement, using in-group identity markers, asserting knowledge of hearer’s wants, making offers, and giving or asking 

for a reason had no comments.  

Table 5 presents the overall numbers and percentages of the comments posted by both male and female Jordanian 

Facebook users for each positive politeness strategy for all topics. 
 

TABLE 5 

OVERALL NUMBERS AND PERCENTAGES OF THE COMMENTS POSTED BY BOTH MALE AND FEMALES JORDANIAN FACEBOOK USERS FOR EACH 

POSITIVE POLITENESS STRATEGIES REGARDLESS OF NEWS TOPICS 

Number Strategy Type No. % 

1 Noticing/attending to hearer's wants 18 4.6 

2 Exaggerating interests 25 6.4 

3 Intensifying interest 22 5.7 

4 Usage of in-group identity markers 5 1.3 

5 Seeking agreement 8 2.1 

6 Avoiding disagreement 29 7.5 

7 Asserting common ground 30 7.7 

8 Joking 51 13.1 

9 Asserting knowledge of hearer’s wants 13 3.3 

10 Offer/promise 31 8.0 

11 Being optimistic 35 9.0 

12 Including speaker and hearer in the activity 32 8.2 

13 Giving/asking for a reason 37 9.5 

14 Assuming/asserting reciprocity 32 8.2 

15 Giving gifts to hearer 21 5.4 

Total  389 100 

 

Table 5 reveals that the most frequently used positive politeness strategies by both genders for all topics are joking 

(n=51; 13.1%), asking or giving a reason (n=37; 9.5%), being optimistic (n=35; 9%), including speaker and hearer in 

the activity and assuming reciprocity (n=32; 8.2%), making offers/promises (n=31; 8%), and asserting common ground 

(n=30; 7.7%). The table also reveals that the least frequently used positive politeness strategy in the output of both 

genders for all topics are using in-group identity markers (n=5; 1.3%), seeking agreement (n=8;2.1%), asserting 

knowledge of hearer’s wants (n=13; 3.3%), noticing/attending to hearer’s wants (n=18; 4.6%), giving gifts to hearer 

(n=21; 5.4%), intensifying interest (n=22; 5.7%), exaggerating interest (n=25; 6.4%), and avoiding disagreement (n=29; 

7.5%), respectively.  
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To explore the possible correlation between gender and news topic, Table 6 presents the overall numbers and 

percentages of the positive politeness strategies employed by male and female Jordanians in each news topic. 
 

TABLE 6 

OVERALL NUMBERS AND PERCENTAGES OF THE POSITIVE POLITENESS STRATEGIES EMPLOYED BY MALE AND FEMALE JORDANIANS IN EACH NEWS 

TOPIC 

Number News Topic Male 

N                      % 

Female 

N                  % 

Total percentages for 

both gender 

1 Education 50 12.9 50 12.9 25.71 

2 Crime 50 12.9 50 12.9 25.71 

3 Economy 50 12.9 39 10.00 22.88 

4 Weather 50 12.9 50 12.9 25.71 

Total  200 51.4 189 48.6 100% 

 

Table 6 shows that male and female Jordanian Facebook users employ equal numbers and percentages of positive 

politeness strategies in three news topics: education, crime, and weather. However, males show higher numbers and 

percentages of positive politeness strategies than females in the news topic of economy. Based on the data in Table 6, a 

chi-square test was conducted to test whether there are any statistically significant correlations in the overall use of the 

positive politeness strategies between gender and news topic. Table 7 shows the chi-square test results regarding the 

interaction between gender and news topic.  
 

TABLE 7 

CHI-SQUARE RESULTS OF THE CORRELATION BETWEEN GENDER AND NEWS TOPIC 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 1.049a 3 .789 

N of Valid Cases 389  non-sig 

*sig= p≤ 0.05 

 

Table 7 reveals that there are not any statistically significant correlations in the use of the positive politeness 

strategies between gender and news topic i.e. the chi-square value is (1.049a) and the p value = (0.789) i.e. P > α=0.05. 

This means that both genders show similar behavior in the use of the positive politeness strategies in relation to the 

topic of news.  

To investigate the correlation between gender and strategy type, Table 8 presents the overall numbers and 

percentages of the use of each politeness strategy for male and female Jordanian Facebook users regardless of the news 

topic. 
 

TABLE 8 

OVERALL NUMBERS AND PERCENTAGES OF THE USE OF EACH POLITENESS STRATEGY BY MALE AND FEMALE JORDANIANS FACEBOOK USERS 

REGARDLESS OF THE NEWS TOPIC 

Number Strategy Type Male 

N                    % 

Female 

N                  % 

1 Noticing/attending to hearer's wants 9 2.3 9 2.3 

2 Exaggerating interests 9 2.3 16 4.1 

3 Intensifying interest 10 2.6 12 3.1 

4 Usage of in-group identity markers 1 0.3 4 1.0 

5 Seeking agreement 6 1.5 2 0.5 

6 Avoiding disagreement 9 2.3 20 5.1 

7 Asserting common ground 22 5.7 8 2.1 

8 Joking 20 5.1 31 8.0 

9 Asserting knowledge of hearer’s wants 11 2.8 2 1.0 

10 Offer/promise 20 5.1 11 2.8 

11 Being optimistic 19 4.9 16 4.1 

12 Including speaker and hearer in the activity 14 3.6 18 4.6 

13 Giving/asking for a reason 18 4.8 19 4.9 

14 Assuming/asserting reciprocity 20 5.1 12 3.1 

15 Giving gifts to hearer 12 3.1 9 2.3 

Total  200 51.4 189 48.6 

 

Table 8 demonstrates that Jordanian male and female Facebook users show different pragmatic behaviors in the use 

of the positive politeness strategies in their online comments on all news topics. For instance, the most frequently used 

positive politeness strategy among males is asserting common ground (n=22; 5.7%), and the least frequently used one is 

using in-group identity markers (n=1; 0.3%). The table also reveals that the most commonly used positive politeness 

strategy among females is joking (n= 31; 8%), and the least frequently used ones are seeking agreement and asserting 

knowledge of hearer's wants (n=2; 0.5%). 

Based on the data in Table 8, a chi-square test was run to test whether there are statistically significant correlations 

between the type of the politeness strategy and gender. Table 9 shows the chi-square test results. 
 

 

THEORY AND PRACTICE IN LANGUAGE STUDIES 3013

© 2023 ACADEMY PUBLICATION



TABLE 9 

RESULTS OF CHI-SQUARE TEST FOR THE CORRELATION BETWEEN GENDER AND STRATEGY TYPE 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 30.790a 14 .006 

N of Valid Cases 389    sig 

*sig= p≤ 0.05 

 

Table 9 indicates that there are statistically significant correlations between the type of strategy used and the gender 

of the Facebook user i.e., the chi-square value is (30.790a), and the p-value is = (0.006) i.e., P < 0.05. This means that 

gender affects the type of the strategy used by Facebook users, and thus it can be concluded that the strategy type is 

gender-specific even in online communications.  

V.  DISCUSSION 

The current study aims to investigate the positive politeness strategies employed by Jordanian Facebook users of both 

genders in their online comments on the Roya news page. It also seeks to explore the effects of gender, news topic, and 

strategy type on the use of the positive politeness strategies. 389 Facebook comments were collected from four news 

topics: education, crime, economy, and weather. The results demonstrated that males and females showed differences 

and similarities in the use of the positive politeness strategies, when discussing the four topics. 

To begin with, males and females showed some differences in the type of strategy used for the education news topic, 

concerning introducing a new school subject (Philosophy) to the Jordanian school curriculum, and an expert in 

education stated that introducing this subject would protect students’ minds from frivolous distractions (e.g., circulating 

rumours). Examining comments on such an educational topic revealed that the most frequently used strategies by males 

were asserting common ground (see (1) and (2) below) and asserting reciprocity (see (3) and (4)): 

1. naʕam kanat madit ʔalfalsafa tuddarras fii muqararaat lilfiriʕ ʔilʔadabii fii ʕaam1997; English translation: Yes, 

philosophy used to be taught for the Literary Stream in 1997. 

2. ʔalfalsafa hija ʔalbaħaθ ʕan ʔalħaqiiqa wa hija madaaris w maðahib mutaʕaddida; English translation: Philosophy 

is seeking the truth and has different schools of thought.  

3. muʃkiltak yaa ʔustaað tutˁaalib bilħiwaar wa taqabbul ʔlraʔii ʔalʔaaxar walaakinnaka laa tuħaawir wala taqbal 

bilfikr ʔalʔislaamii ʔalmultazim; English translation: You call for dialogue and accepting others' opinions, but you 

neither engage in dialogue nor accept religious ideas. 

4. ʔalquraan ʃuu wadˁʕu biqawaaniin wazarat ʔattarbija wattaʕliim; English translation: Where does the Holy Qur’an 

stand in the Ministry of Education’s charter? 

On the other hand, the data revealed that the least frequently used strategy by Jordanian males was attending to 

hearer’s wants, as shown in (5) below: 

5. maddit ʔalfalsafa madda tuddaras baʕda tadriis ʕuluum ʔalʕaqiida wattawħiid walfizjaaʔ liʔannah maadda taquud 

ʔila ʔattaʃkiik bilmusallamaat; English translation: Philosophy should never be taught before teaching the sciences of 

belief, monotheism, and physics because it is a subject that leads to questioning established norms! 

In contrast, the most frequently used strategy by females for the same topic was joking (see (6-7) below), followed by 

including speaker and hearer in the activity (8-9): 

6. xaliiha ħisˁa taasʕa; English translation: Let it be the ninth class! (note: a typical school day consists of less than 9 

classes). 

7. bilʔaxir muʕallim ʔirjaadˁa raħ jidarrisha; English Translation: At the end of the day, the teacher of physical 

education (PE) will teach it! 

8. tˁulaabna maa bidhum falsafa; English translation: our students do not want the Philosophy subject to be included! 

9. miʃ nagisˁna ɣiir kamaan minhaaʤ; English translation: We do not want extra subjects. 

However, similar to Jordanian males, the least frequent strategy used by females was attending to hearer’s wants (see 

10): 

10. lilʔasaf ʔilmaada ʔattarbawijja qaaʕima ʔalaa ʔattalqiin duun ʔitaaħit ʔalfursˁa lilʔiʤtihaad ʔaðihnii wattafkiir 

walʔistinbaatˁ; English translation: Unfortunately, the educational material is like spoon-feeding, i.e., it does not focus 

on mental effort, critical thinking, and deduction. 

It is obvious that males and females employed different strategies to interact with an educational topic although both 

genders attempted to minimize the threat to the interlocutor’s positive “face”. According to what has been mentioned 

above, the findings revealed that males were more interactive, argumentative, and serious about this news topic. They 

also tried to assert and presuppose common knowledge and reciprocity with the hearer to explain the topic further. 

However, Jordanian females seemed less interested in such topics as they were much funnier and tried to deal with the 

topic using jokes. Using jokes might be a strategy that females resorted to in order to show that they are meek and less 

argumentative than males, which is in line with prior studies describing the same behavior of both genders (see Lakoff, 

1973; Al-Shlool, 2016; Pakzadian & Tootkaboni, 2018). 

Moving to the news topic of crime, we found that both genders shared the same most frequently used type of strategy 

in their comments which was giving or asking for a reason. The crime was about a university girl who was shot on the 

3014 THEORY AND PRACTICE IN LANGUAGE STUDIES

© 2023 ACADEMY PUBLICATION



university campus, and the shooter managed to escape for some time before being arrested. Examples of some of these 

comments by males (11-13) and females (14-16) are given below:  

11.ʔinnaha ʔalmuxaddaraat jaa saadah; English translation: Sirs, it is drugs that might have caused such behavior! 

12. haðihi natiiʤat ʔalwaastˁaat bitaʕjiin riʤaal ʔalʔamin ʔalʤaamiʕi; English translation: This is the result of the 

nepotism in appointing university security men. 

13. ʔilʤahil wal buʕd ʕan ʔaddiin biʕmal ʔaktar min hejk; English translation: Being ignorant and not following 

religious teachings (that prevent killing innocent people) might make people commit crimes! 

14. ʕindamaa ɣaaba ʔalqasˁaasˁ haanat ʔalʔarwaaħ; English translation: When retribution disappeared, souls became 

worthless (in the eyes of criminals). 

15. keif laaða bilfarrar minilʤaamʕa; English translation: How did he manage to escape from the university and not 

get arrested immediately? 

16. ʔilsabab ʔilwaħiid bisˁaraaħa ʔattahaawun bilʔaħkaam dˁid ʔalmuʤrimiin; English translation:  Frankly speaking, 

the only reason is the leniency of court sentences against criminals. 

In contrast, the least frequently used strategy which was used by males was different from that used by females. It 

was avoiding disagreement for males (see (17)) and including speaker and hearer in the activity for females (see (18)): 

17. Allah jiħfaðˁak jaa baladii; English translation: May Allah protect my country! 

18. ʔiħnaa ʔilbaʃar muxtaliin ʕaqlijjan jaʕni ʔilwaaħad raaħ yutˁlub ʔilʕilim bilaagi ħaalu majjit; English translation: 

We humans, are mentally disturbed. In other words, one goes to seek knowledge at the university and finds himself 

dead (note: this refers to the crime in which one student was at the university when killed by a criminal). 

Using the strategy of asking for or giving a reason as the most frequently used strategy was somehow expected for a 

crime news topic. It is usual for people to ask for reasons that led to the crime. It is also normal that people strive to 

analyze the crime in order to find or to give reasons especially if such a crime becomes widely known (a public opinion). 

It is also expected that people work hard to give suggestions (i.e., offers) to prevent similar future crimes. One of the 

strategies used by both genders was making offers (see (19-20)): 

19. jaʤib fasˁil ʔatˁtˁalibaat ʔan ʔatˁtˁulaab; English translation: Female students must be separated from the male 

students. 

20. laazim ʔahl ʔilbnt jitˁuxuu ʔiʃʃab ʕabaab ʔilʤaamʔa ʔaʃaan jisˁiir ʕibra lalkul; English translation: The girl’s 

family must shoot the young man at the university so that he becomes an/a example/lesson for all criminals! 

On the other hand, males provided more positive politeness strategies than females in commenting on the topic of 

economy i.e., 50 vs. 39 comments, respectively (although this difference was not statistically significant). The topic was 

the apparent increase in the price of petrol in Jordan. This clear difference- in the number of comments- can be justified 

in relation to the differences in genders' interests. In Jordanian society, females tend not to be as interested in economic 

issues as their male counterparts and fewer females are drivers, making them less affected by oil prices. The data 

revealed that the males' most frequently used positive strategies were joking and asserting reciprocity, as in (21-22) 

below: 

21. fii ħadaa maʕu raqam raʔiis kuria ʔiʃamalijji ħaab ʔaħki maʕu bimadˁuuʔ beini w beinu; English translation: Does 

anyone have the phone number of the President of North Korea, I want to talk to him personally about something?  

22. ʔirsuu ʕalaa bar gabil ʃwai qaraʔit ʔinnu inxaffadˁ hassa irtafaʔ; English translation: Explain it clearly, I have just 

read that prices will go down, but now they have increased!  

However, females' most frequently used strategy was exaggerating interest (see (23-26)): 

23. maa xaluu ʔiʃii marafaʕuuh!; English translation: Everything has been increased 

24. ħasbija allah waniʔma ʔalwakiil: English translation: God is sufficient for us, and He's the Best Disposer of 

affairs! 

25. wallah ħaraam heik ktiir, English translation: I swear, this is too much! 

26. huu maafi biqaamuus ʔilħukuumih ɣeir kilmit rafiʕ waʔirtifaaʔ; English translation: The government’s dictionary 

has no words other than 'increase' and 'raise' prices. 

The data also showed that giving or asking for a reason is the least frequently used strategy by both genders (see 27-

28): 

27. huu bas bilʔurdun birtafiʕ ʕaalamijan ʔamma bisˁiin wʔamriika binzal lesh?; English translation: It is only in 

Jordan, a global rise, but in China and America, why is it decreasing?  

28. tˁajjib maaʃi ɣilli ʕaalamijan leʃ ʔiħnaa ʔaɣlaa dawlhi wadnaa murattbaat bilʕaalam?; English translation: Ok, it is 

globally expensive. Why are we the most expensive country and with the lowest salaries in the world? 

Commenting on weather conditions (i.e., the temperature increase reaching 40 in the summer days), both genders 

showed similarities in some strategies, such as being optimistic, joking, and avoiding disagreement. Examples from 

males' comments are in (29-31) and from females are in (32-34): 

29. ʔahlan wasahlan bisˁief. English translation: Welcome summer! 

30. min kuɵur ʔiʃʃub wirtifaaʕ ʔilħaraara balaʃit ʔaʃuk ʔinnu ʔilħukuuma baaʕat ʔilɣilaaf ʔilʤqwwi; English 

translation: Due to high temperatures, I began to doubt that the government has sold the atmosphere. 

31. laa ħawla walaa quwwa ʔilla billah; English translation: There is no power but Allah.  

32. ħiluu ktiir ʔaħla minilbard; English translation: Nicer than cold. 
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33. ʔalħamdu ʕalaa kulli ʃajjiʔ; English translation: Thank Allah for everything. 

34. ʔilʔurdun ʃuuʕamlih bimasˁɣarhaa laħataa sˁaar finaa heik; English translation: What did Jordan do in its early 

childhood until we became like this? 

Using in-group identity markers, asserting reciprocity, and giving gifts to the hearer (see 35-37) were the least 

frequently used strategies by males - while giving or asking for a reason was the least frequently used one by females 

(38): 

35. ʕizzalamih jitˁlaʕ minilbeit. English translation: No one will dare leave home (because of the high temperature). 

36. bidkum truʃʃuu ɣaazaat taʕmal ʕalaa zijaadat draʤaat ilħaraara? English translation: Do you want to spray gases 

that increase the temperature? 

37. maʃlla ʔaleikum dajman sabbaqiin fii naʃir ʔilʔaxbar; English translation: MashAllah, you are always in the lead 

in spreading the news, respectively. 

38. ʕaʃaan heik gatˁaʕu ʔilkahrabba ʕaleinaa; English translation: That’s why they cut off the electricity. 

It is worth noting that the similarities between the males and females in their use of positive politeness strategies may 

be attributed to the fact that weather is a neutral topic, and people know that no one controls it. Therefore, Jordanians 

tried to be as optimistic as they possibly can. Being optimistic might be considered one of the most efficient ways to get 

closer to the interlocutors, demonstrating positive hope which in turn helps to build trust between the writer and the 

reader of the post. 

Despite the obvious differences that appeared in the use of the positive politeness strategies by males and females in 

their online Facebook comments on the different topics, they were not statistically significant in relation to the news 

topic. This might indicate that Jordanian Facebook users attempted, to a large extent, to minimize the apparent 'face' 

threat to their interlocutors and to please them regardless of the topic they commented on. However, the results showed 

that gender affected the type of strategy used. There was a statistically significant correlation between gender and the 

type of strategy used. The data revealed that Jordanian males mostly tended to use the strategy of asserting common 

ground, but it was joking in the case of Jordanian females. These findings might reveal the different social roles and 

interests of males and females in the Jordanian community. Males tended to be serious in their comments and thus 

attempted to avoid the threats to their interlocutors’ positive face. This can be done through asserting and providing 

common ground knowledge that enriches their interlocutor’s knowledge on the subject. On the other hand, Jordanian 

females tended to do so by using their sense of humor, which strengthened social relationships with their interlocutors. 

These gender differences may be attributed to the differences in the reasons behind using Facebook. Nazir (2012) 

indicated that males use Facebook to establish new social relations and to meet new people, however, females use it to 

preserve their existing relations, enjoy their time, and have fun. 

The findings of the current study have confirmed the findings revealed in the previous literature that gender had an 

essential impact on the type of the positive politeness strategies used. Each gender employed its own strategies which 

were different from the other (cf. Nazir, 2012; Zarei, 2013; Lai et al., 2015; Alshakhanbeh & Alghazo, 2022). However, 

each of these studies showed different findings regarding the most frequent strategy used by each gender. This could be 

attributed to the differences in the online topics discussed in each study e.g. paying condolences, commenting on 

official government pages, political issues, etc. Interestingly, the findings of the current study might confirm the 

findings of Alshakhanbeh and Alghazo’s (2022) - as both studies tried to provide a comprehensive picture of a 

pragmatic analysis of the Jordanian community. That is, generally speaking, Jordanians tended to use sense of humor 

(i.e. sarcasm and joking in Alshakhanbeh & Alghazo, 2022) and our study, respectively) to express their opinions or 

thoughts towards a particular topic. Furthermore, our findings seemed to be similar to Alshakhanbeh and Alghazo’s 

(2022) in the use of the criticism strategy. The Jordanian males in the current study tended to employ the politeness 

strategy of asserting or supposing common ground as the most frequent strategy in their comments. These findings 

again seemed useful in drawing a comprehensive picture of the Jordanian community from a pragmatic perspective.  

Unlike previous studies (e.g., Lakoff, 1973; Holmes, 2013), the current paper cannot provide any clear-cut evidence 

regarding which gender is considered more polite in the online comments because the current study focused only on 

investigating the positive politeness strategies, which is different from other studies that investigated different kinds of 

politeness strategies i.e. positive and negative. 

VI.  CONCLUSION 

This study aimed to explore the use of positive politeness strategies following the online comments by Jordanian 

males and females on different news topics posted by the Roya news Facebook page. The results demonstrated that 

Jordanians tried to minimize the threat to their interlocutors’ face through using different positive politeness strategies. 

For instance, the results showed that the most frequently positive politeness strategies used by males for the topic of 

education were asserting common ground and asserting reciprocity, and joking was most common among the females. 

However, the most frequently positive politeness strategy used by both males and females for the topics of crime and 

weather was asking for a reason and being optimistic, respectively. Furthermore, the most frequently used positive 

politeness strategies by males for the topic of economy were joking and asserting reciprocity; for females, exaggerating 

interest was used mostly. Gender was found to have a significant correlation with the type of strategy being used. That 
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is, the most frequently used strategy in all topics was asserting common ground by males, and joking by females. 

Furthermore, the results revealed that the most frequently used strategy by both genders in all topics was joking.  
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